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CRUISE RETAIL



CRUISE IS GROWING!

Who is cruising?

Passenger Growth Fleet Growth

Repeatability



37% OF PORTFOLIO CAPACITY BY 
2028







WHAT’S WORKING

Source: 2024 Carnival Retail Concept Survey 
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BUILT ON A SIMPLE BUT POWERFUL IDEA…

MAKE HIGH QUALITY SWISS TIMEPIECES, WITH CONTEMPORARY TIMELESS  

DESIGNS
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INNOVATION:

In-house movement design forunique

complications: Moonphase, Worldtimer,  

Tourbillon, Perpetual Calendar

1988HISTORY:

Over 37 years of Innovation and  

Manufacturing components forin-house  

calibers

SWISS TIMEPIECE CRAFTMANSHIP:
In-house watch assembly byhand

F REDE RIQ UE CO NS T ANT O F F ERS



CITIZEN PREMIER TAKEOVER SPACE CONCEPT 2025



BULOVA MARC ANTHONY TAKEOVER SPACE CONCEPT 2025-26
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FREDERIQUE CONSTANT X COMPLECTO EVENT AND TRUCK SHOW DECEMBER 2025



BULOVA Sail 4th  250 PROMO AREA & ACTIVATION
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